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LIVE TOTAL BODY FITNESS HAS A NEW HOME.
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Digital-first
prands are still
winning




US ecommerce figures:

% of total sales, Q1 2020: 16.2%

Ecom growth between March anad
April 2020: 49%




% of UK customers
planning to...

Keep shopping as they are now

377%

Keep some new shopping behaviours

Go back to shopping as they did before

www.insider-trends.com Researc h / Retail Safaris / Innovation Programmes / Consultancy Source: KPMG/Dynata, Customer Connections, April 2020
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Try on this lipstick

TRY IT ON

LOVE ME LIPSTICK
#MACLoveMe #MACcosmetics Virtual try on AISSEZ-FAIRL
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Ecommerce sales

increase, UK retailers,
April 2020

Online-only: 8%
Multichannel: 36%
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Target |

Home delivery from fulfilment centre: 100% of cost

Home delivery from store: 60%
Click and collect/curbside pickup/paid Shipt: 10%

Spending w Target increases by almost 25%

(Online up 50%, store up 9%)

When visiting stores, 75% of consumers purchase more than
the item they set out to buy

www.insider-trends.com Source: Digital Commerce 360/Target CEO investor update, April 2020; First Insight, March 2019



Bricks and clicks purchases
are more eco-friendly than
81% of pure play ecommerce
buys

www.insider-trends.com Source: Inverse survey, Feb 2020



Survey of 16,000 websites,
VGl 7

Online advertising Visits increase

S
winsider-tre@.mp n d Research / Retail Safaris / Innovation Programmes / Consultancy / Executon . Source : Adobe D igital Ins ights, Advert ising Report, 2017
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The future of
retail isn’t
ecommerce.




Email
Online Pickup/

ads ' . return point
Customers who engage on Physical
multiple channels visit stores space | |
A‘ 'A Digital

23% more often

Multichannel shoppers spend S v w recetpts
times more than single channel

shoppers Billboards ’

85% of customers research online
before visiting the store

Flyer/

A

Website

Omnichannel brands are

more likely to be Product Activation/

recommended ot event

www.insider-trends.com Source: Salesforce Connected Shoppers Report, 2C oup, 2016; Bl Intelligence, Jan 2017; Harvard Business Review, 2017
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Join a ‘seated’ safari

+44 (0) 207 183 3785

y
D
y
y
A
y
y

N AN

Research / Retail Safaris / Innovation Programmes / Consultancy / Execution ‘



mailto:cate@insider-trends.com
http://www.insider-trends.com/consultancy

